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Downtown Durham Is Its People
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County Commissioners

Heidi Carter

James Hill
Vice Chair

Brenda Howerton

Ellen Reckhow

Wendy Jacobs
Chair
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City Council

Vernetta Alston, Jillian Johnson, Charlie Reece, Mayor Steve Schewel, Mark-Anthony Middleton, Javiera Caballero, DeDreana Freeman
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DDI Board

Jessica Brock
Board Chair
Longfellow Real Estate Partners

Jes Averhart
Leadership Triangle

Tucker Bartlett
Self-Help Credit Union

James R. Easthom
Kennon Craver, Attorneys at Law

Robert Emerson
Emerson Land Planning, PLLC

Indira Everett
Duke Energy Carolinas

Shannon Healey
Alley 26

Doug Henderson-James
DCP CoHousing Community, LLC

John Hodges-Copple
Triangle J Council of Governments

Brenda Howerton
Durham County Commission

Ryan Hurley
Vert & Vogue

Adam Klein
American Underground

Mark-Anthony Middleton
City Council

Cicely Mitchell
Art of Cool

Lew Myers
Resident

Jeff Paine
Duda Paine Architects

Bryson Powell
East West Partners

Anthony Scott
Durham Housing Authority

Scott Selig
Duke University Capital Assets

Gloria Shealey
The Daniele Company

Craig Shipley
The Durham Hotel

James H. Sills, III
Mechanics and Farmers Bank

Mark Stanford
Capitol Broadcasting Company, Inc

Lucy Stokes
Somerset Partners

Herbert “Eugene” Tatum, III
Attorney at Law

Iona Thomas
McAdams

Larry Tilley
Acme Plumbing
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DDI Staff

Nicole Thompson
President/CEO

Matthew Gladdek
Director of Policy and Planning

Melissa Muir
Director of Operations & Programs

Gina Rozier
Director of Marketing

Rachel Wexler
Special Projects Coordinator

Erik Nystrom
Clean & Safe Manager
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Downtown Lights

Andrea Harris
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Scott Selig
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Tom BonfieldJessica Brock
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Brian Davis

John Burness

Mike Hill

Allen Wilcox

Bill Bell

Tom Niemann

Eddie Belk

Howard Clement, III

Shelly Green

Andrew Widmark

Sylvia Kerckhoff

E’vonne Coleman-Cook

Adam Abram
Miles Wolff

Scott HarmonNick Tennyson

Casey Steinbacher
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Michael Lemanski

Bob Klaus
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Hank Scherich
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Downtown Lights

Geoff Durham
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Downtown Lights

Bill Kalkhof
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DDI Initiatives

Downtown Master Plan
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DDI Initiatives

Streetscape Project
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DDI Initiatives

Street Signage Grants
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DDI Initiatives

Entrepreneurship Catalysts



Presented by

DDI Initiatives

Sidewalk Seating Ordinance
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DDI Initiatives

Business Improvement District
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Making a Difference

1993
3,800 Employees

907 Residential Units
1,450 Residents

Median Age Mid-50s
1 Million Sq. Ft. of Office Space

70% Office Occupancy
187 Hotel Rooms

2018
18,500 Employees
2,848 Residential Units
5,500 Residents
Median Age 35
3.2 Million Sq. Ft. of Office Space
93% Office Occupancy
716 Hotel Rooms
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Taste of Downtown

• Carolina Soul

• Jeddah’s Tea

• Chet Miller

• Claymakers

• Ngozi Design Collective

• Stone Bros. and Byrd
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Find Your…?

Menti.com
Code: 54 89 78
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Guest Speaker

M. Brad Segal
President 
Progressive Urban Management Associates
(P.U.M.A.)
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PUMA’s Global Trends Report

§ Initially created in 2007 to inform  
the Downtown Denver Area Plan

§ Now developed in partnership with  
the University of Colorado Denver

§ IDA President’s Award for value to  
downtown development field





DEMOGRAPHICS



Changing American Demographics
Baby Boomers - 75 million born 1945 to 1962

§ Sheer numbers supported labor markets,  
entitlements & consumption

§ College education rates increase 5x

§ Living longer & healthier, but creating  
increasing demands on health care system

§ Recession caused more to “age in place”

§ Empty nest looking to downsize, urbanize



Changing American Demographics
Gen X – 66 million born 1963 to 1978

§ Savvy, self-reliant & skeptical
§ Ability to multi-task & transfer skills
§ Have the most disposable income,

largest group of homebuyers, most
have kids

§ Moving into leadership positions



Changing American Demographics

Millennials – 75 million born 1979 to 1996

§ Growing up with technology

§ More optimistic, tolerant, open-minded

§ Diverse – majority minority rises from 43 to  
60 of 100 largest cities since 2000

§ Redefining adult milestones – deferring  
home buying, marriage, living with parents



Changing American Demographics
Gen Z – 70+ million born after 1996

§ Gen Z are more realistic & cautious,  
yet inspired to change the world

§ Less oriented to college, but more  
entrepreneurial

§ Savers, may be more materialistic

§ In 2018, children under 18 are now
majority-minority, by 2042 there will
be no racial majority in the U.S.



Education, Talent & Jobs
The Premium of a Highly Skilled Workforce
§ Game changer in economic development
§ Since 2000, young college educated  

population grew twice as fast within 3  
miles of major city centers

§ Millennials today comprise 40%+ of  
workforce, 50% by 2020, 75% by 2025

§ Educational institutions are economic  
anchors, stabilizers

§ Women account for 60% of degrees



Rise of the Mid-Tier City
Advantages of Opportunity Cities
§ Increasing costs, particularly  

housing, pushing Millennials out

§ Talent attracted by lower costs,  
quality of life and opportunity to be  
engaged in “city building”

§ Ties to education a big plus

§ Strategies to become “18 hour”  
cities by adding new vitality



LIFESTYLES



Changing Consumer Behaviors
New Patterns in Consumption

§ Impulse replaced by deliberate  
spending

§ Ecommerce now 8.0% of retail sales  
& influences majority of purchases

§ Gen X and Millennials driving sales

§ Preferences for local, authentic &  
emotional connections to products

§ Sharing economy flourishing



Shifts in Transportation & Mobility
Behaviors Shifting Away From Cars
§ Driving miles decreased since 2006
§ 60% of 18-year olds have licenses,  

Millennials buy 30% less cars
§ Bike share programs growing faster  

than any mode of transport in history  
of planet

§ Quality public transportation is critical
§ Walkable real estate = value premium



Housing & Livability
Downtowns Become Neighborhoods
§ Both Millennials and Boomers drawn  

to downtown living -- Gen Z should  
keep pipeline robust

§ 66% rent premium in walkable places

§ Amenities are critical to attract/keep  
residents – parks, schools, retail

§ New housing types for diverse  
cultures and aging populations



Regionalism
Cities Propel Growth & Innovation

§ Per capita US debt: 2007: $29,000  
2018: $65,900+

§ Feds broke and dysfunctional

§ Today average Rep 93% more  
conservative than average Dem,  
average Dem 94% more liberal

§ Investment in infrastructure, education &  
innovation to come from regions



COMPETITION



Shift in Global Wealth

The World’s Largest Economies: 1850 to 2050

1850 1950 2018 2050

China United States United States China

India United Kingdom China United States

United Kingdom Germany Japan India



Shift in Global Wealth
America’s Grip On Its Destiny Diminishes
§ Global middle class: 1.8B in 2009 to 4.9B by  

2030; 66% in Asia

§ China’s global share of car sales:  
2000 < 1%; 2017 > 30%

§ India growing faster, will have largest &  
youngest workforce in 10 years

§ Emerging economies feature strong central  
governments – will invest in infrastructure  
and innovation



Continued Advances in Technology
Key advances shaping cities

§ Mobile connections: 9B by 2020

§ Explosion in apps for real-time information

§ Influencing office & living design to blend  
work/social space, less sq.ft. per person

§ Autonomous cars: Game changers?

§ Clusters of innovation key to growth



Social Equity
Diversified City = Diversified Economy

§ Economic & environmental pillars of  
sustainability widely understood

§ U.S. income inequality most extreme since
1920s – top1% own 35% of wealth, lower
50% own 2.5%.

§ Rising tide of civic activism promoting  
equity in schools, wages, housing

§ Can/should downtowns lead?



CONCLUSIONS
Trends favorable for vibrant downtowns
§ America’s population growing younger,  

older & more diverse
§ Increasingly connected & competitive world
§ Emergence of new “opportunity cities”
§ Global growth making investment in cities  

more attractive
§ Innovation & investment more reliant on  

regional initiative
§ Plan for economic & cultural diversity



IMPLICATIONS
Demographics…
§ Capture the young skilled workforce

ü Be welcoming with information on jobs,  
housing & services

üCreative incentives – student debt?
§ Create an environment that appeals to diverse  

populations
ü Embrace tolerance & be multi-cultural
ü Establish pathways to leadership



IMPLICATIONS
Demographics…

§ Develop meaningful opportunities for  
“city building”

§ Foster education
ü Partner with college institutions
ü K-12 options to keep/attract families

§ Multiple generations “aging in place”
ü Amenities for downtown living



IMPLICATIONS
Lifestyles…

§ Mobility options – complete streets
üWalkable, bikable, transit-rich
ü Age-friendly Universal Design standards

§ Promote the sharing economy

§ Support authentic and unique retail



IMPLICATIONS
Lifestyles…

§ Encourage housing with diverse price  
points and unit types

§ Keep it fun, entertaining & interesting
ü Multiple cultures & languages

§ Advocate for regional investment
ü New education and policy roles
ü Benefits of downtown to the region



IMPLICATIONS
Competition…

§ Foster/promote entrepreneurship
ü Flex space, creative incentives,  

innovation zones
ü Prepare for Gen Z

§ Innovative public/private financing tools

§ Be technologically relevant
ü Speed and security
ü Apps to keep tech-savvy engaged



IMPLICATIONS
Competition…

§ Capitalize on adaptive reuse

§ Sustainability part of the downtown  
brand
ü Relevant to younger generations

§ Be a leader in social equity issues
ü Downtowns can bring private  

sector perspective, balance



Bottom Line: 
Never in our  
lifetimes have  
converging  
trends  
favored  
downtowns  
like they do  
today.



www.pumaworldhq.com 
@pumaworldhq

http://www.pumaworldhq.com/
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DDI Initiatives 2018: Preparing for the Next 25

Economic Development
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DDI Initiatives 2018: Preparing for the Next 25

Retail

• Pedestrian Counters

• Shop 2nd Saturday

• Retail Passport
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DDI Initiatives 2018: Preparing for the Next 25

Policy & Advocacy

• Business Diversity in 
Downtown Durham 
Report

• DDI Speaker Series
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DDI Initiatives 2018: Preparing for the Next 25

Placemaking

• Public Space Project

• Five Points Lighting

• Tree Lighting
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Keeping Downtown Durham

New Lights: Our Ambassadors
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Keeping Downtown Durham

New Lights: Our Community
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Thank You

Downtown Durham, Inc.

2018 Annual Meeting
& 25th Anniversary Celebration Kickoff


